
Virtual exchange courses Haaga-Helia autumn 2022

Name Code Start End Teacher
ECTS

credis
Description

Bachelor Tourism

Accommodat ion Operat ions in Tour ism Indust ry HOT1RL001-3014 22.8.2022 16.12.2022 Thomas Kingelin 3.0

Upon complet ion of  the module, the student  is able to

•  familiar ize with the accommodat ion indust r y in Finland and globally

•  understand the diversity of  the accommodat ion indust ry

•  recognize and follow indust ry t rends

•  analyze the role of  the accommodat ion indust ry in the cluster  of  t r avel and tour ism

•  collaborate and create par tnerships with the accommodat ion indust r y

E-Business in Tour ism and Hospitality implemet ion 1 MAR2HL001-3026 22.8.2022 16.12.2022 Jussi Mer tanen 5.0

On successful complet ion of  this module, the student  understands the signif icance of  the Internet

and elect ronic commerce to the indust ry and also understands the business relevance of

elect ronic communicat ion channels e.g. social media. S/he applies the market ing informat ion

system for  developing a digital market ing plan, in which s/he evaluates and uses informat ion

technology in customer  relat ionships as well as elect ronic means of  market ing and commerce.

S/he also ident if ies and evaluates emerging technologies and digital innovat ions.

E-Business in Tour ism and Hospitality implemet ion 2 MAR2HL001-3028 22.8.2022 16.12.2022 Päivi Pent t ilä 5.0

E-Business in Tour ism and Hospitality implementat ion 3 MAR2HL001-3030 15.9.2022 16.12.2022 Jussi Mer tanen 5.0

Responsible Space Tour ism TOU3PO302-3007 22.8.2022 16.12.2022 Annet te Toivonen 5.0

This course int roduces an emerging phenomenon in the tour ism indust r y-future space tour ism.

The course is divided in two par ts, with the f irst  going through the status of  the cur rent

indust r y such as technical and ethical aspects and the second par t  provides insights for

understanding weak signals and future scenar io planning in form of  sustainabilit y. At  the end of

the course, students will have gained an understanding of  a new f ramework research tool used

for  designing a sustainable future in the tour ism indust ry. Much of  the course is taught  vir tually,

but  there will be some contact  classes at  Porvoo campus.

Digital Market ing MAR2RZ001-3016 24.10.2022 16.12.2022 Päivi Pent t ilä 5.0

On successful complet ion of  this course, the student  understands the signif icance of  the Internet

and elect ronic commerce to the indust ry and also understands the business relevance of

elect ronic communicat ion channels e.g. social media. S/he applies the market ing informat ion

system for  developing digital market ing plan, in which s/he evaluates and uses informat ion

technology in customer  relat ionships as well as elect ronic means of  market ing and commerce.

S/he also ident if ies and evaluates emerging technologies and digital innovat ions.



Leading Vir tual Teams LEA8RZ001-3007 24.10.2022 16.12.2022 Riikka Hynninen 5.0

Upon complet ion of  the module, the student  is able to

•  Understands the pr inciples and shared obj ect ives of  group and teamwork and is able to work

together  with others in mult idisciplinary vir tual teams

•  Facilitates teams and team work, especially communicat ion in a vir tual environment

•  Is capable of  collaborat ive learning and shar ing knowledge in teams and working communit ies

•  Takes responsibilit y of  one’ s own act ions and works according to the j oint ly agreed pr inciples

and methods

•  Adopts an init iat ive and proact ive approach to work and is capable of  problem solving and

decision making and respects diverse opinions and views and is able to accept  const ruct ive

cr it icism

Strategic Management  and Human Resource

Management  in Hotel, Restaurant  and Tour ism Business
LEA2HA001-3020 22.8.2022 14.9.2022 Eij a Kj elin 5.0

The student  can evaluate dif ferent  st rategic choices and of fer  development  proposals in

company st rategies and their  implementat ion pract ices in relat ion to analysis of  indust r y

environment . Fur thermore, s/he can evaluate HR processes and pract ices and how well they are

ver t ically and hor izontally aligned. S/he ref lects the var ious ways of  engaging people. Based on

those not ions, s/he can make j ust if ied development  proposals. S/he can f rom var ious viewpoints

explain the cr iter ia of  st rategic HRM.

Bachelor Business

AI in Business BUS8PO805-3007 22.8.2022 16.12.2022 Dar ren Trof imczuk 5.0

This course int roduces the impact  of  AI in business and int roduces students to a number  of  AI

topics. Much of  the course is taught  vir tually, but  there will be a few contact  classes at  Porvoo

campus. Guest  lecturers/exper ts on AI will also provide some lectures and these will be recorded

as a webinar  and placed onto the course. The contact  classes and guest  lectures will also

include a small number  of  assessment  tasks.

Communicat ion and Culture implement ion 1 GLO1LH101B-3077 22.8.2022 16.12.2022 Kar l Robbins 5.0

Students develop their  communicat ion and culture skills for  working in English in mult icultural

business environments.

The studies represent  the B2 level of  the Common European Framework in business English skills.

Communicat ion and Culture implement ion 2 GLO1LH101B-3086 22.8.2022 16.12.2022 Teij a Schalin 5.0

Digital Market ing MAR2RZ001-3016 24.10.2022 16.12.2022 Päivi Pent t ilä 5.0

On successful complet ion of  this course, the student  understands the signif icance of  the Internet

and elect ronic commerce to the indust ry and also understands the business relevance of

elect ronic communicat ion channels e.g. social media. S/he applies the market ing informat ion

system for  developing digital market ing plan, in which s/he evaluates and uses informat ion

technology in customer  relat ionships as well as elect ronic means of  market ing and commerce.

S/he also ident if ies and evaluates emerging technologies and digital innovat ions.



Krea Event  Management CAM8LH103-3009 22.8.2022 16.12.2022 Jenni Br isk 5.0

The student  plans, analyses or  implements a successful event  to match the event ’ s obj ect ives

and integrated corporate communicat ions. The student  understands the impor tance of

interact ion and par t icipat ion in making the var ious stakeholders commit ted to the event ,

organisat ion and brand. The student  masters proj ect  management  skills needed for  event

planning, implementat ion and evaluat ion, as well as analyses the event  planning process and

outcome f rom the perspect ive of  success.

Globalizat ion and Internat ionalizat ion GLO1LH101A-3077 22.8.2022 16.12.2022 Sami Har t ikainen 5.0
Students become familiar  with the globalizat ion of  f irms. They obtain skills for  planning the

internat ionalizat ion of  companies.

Futures Thinking, Trends and Transformat ions BUS3PO321-3003 22.8.2022 16.12.2022Anu Seppänen, Annika Kont t inen5.0

Upon complet ion of  the course, the student  is able to

•  understand the impor tance of  future or ientat ion and t rend watching for  the success of

businesses and individuals (par ts 1-3)

•  research the most  impor tant  technologies, global events and big ideas that  are shaping the

future to discover  new possibilit ies and oppor tunit ies for  doing business (par t  1)

•  apply innovat ive development  methods to futures thinking and scenar io planning in a chosen

indust r y (par t  2)

•  descr ibe the dif ferent  stages and key steps of  the t ransformat ion process (par t  2)

•  innovate ideas for  business t ransformat ions for  the future and provide solut ions and scenar ios

for  how to adapt  to and benef it  f rom the future changes (par t  3)

•  set  goals (preassignment ) and evaluate learning in the module (post -assignment )

Leading Vir tual Teams LEA8RZ001-3007 24.10.2022 16.12.2022 Riikka Hynninen 5.0

Upon complet ion of  the module, the student  is able to

•  Understands the pr inciples and shared obj ect ives of  group and teamwork and is able to work

together  with others in mult idisciplinary vir tual teams

•  Facilitates teams and team work, especially communicat ion in a vir tual environment

•  Is capable of  collaborat ive learning and shar ing knowledge in teams and working communit ies

•  Takes responsibilit y of  one’ s own act ions and works according to the j oint ly agreed pr inciples

and methods

•  Adopts an init iat ive and proact ive approach to work and is capable of  problem solving and

decision making and respects diverse opinions and views and is able to accept  const ruct ive

cr it icism

Responsible Business WOR8PO024-3005 22.8.2022 16.12.2022 Kirsi Ola 3.0

The student   recognizes moral values, and is aware of  many ethical choices related to business,

and is also able to descr ibe and analyze them. He/she is able to observe ethical problems in

businesses around him/her , and wr ite analyt ical text  about  those observat ions with pract ical

examples. He/she is able to name the areas of  r esponsible business, recognizes them f rom his

/her  own sur roundings and has knowledge to make grounded decisions concerning responsible

business.



Internet  of  Things: A Business Perspect ive ICT8LF101-3002 22.8.2022 16.12.2022Lar i Iso-Ant t ila, Heikki Hietala5.0

Af ter  complet ing the course, student  shall be able to:

•  understand the concept  and scope of  the Internet  of  Things (IoT) and Indust r ial Internet  of

Things (IIoT) in the cur rent  business and indust r ial landscape.

•  ident if y and analyze the applicat ion of  IoT and IIoT in var ious business set t ings.

•  students develop an understanding of  factors that  inf luence successful integrat ion of  the IoT

and IIoT in a business landscape.

•  assess the suitabilit y and benef it s of  cer tain IoT enablers in var ious business models to

achieve compet it ive advantage.

•  apply the key concepts of  IoT and IIoT in possible business t ransformat ion thinking and

reasoning.

•  ideate the role of  new technologies in conduct ing potent ial businesses in future.

Risk Management  and Responsible Business BUS3PO310-3008 22.8.2022 16.12.2022Eva Holmberg, Annika Kont t inen10.0
The module advances the following competences: st rategic planning, global mindset , professional

leadership, r isk management , sustainable and responsible business.

Bachelor ICT Business

Business Intelligence Development  Proj ect BIG4TF023-3010 24.10.2022 16.12.2022 Ralf  Rehn 5.0

Upon successful complet ion of  the course, the student

a) understands the value of  business dr iven BI-development

b) is knowledgeable of  Microsof t  SSAS Tabular  and SSIS tools/architecture

c) understands the value of  suppor t ing business processes by BI

-solut ions

d) has gained exper ience in creat ing a BI-solut ion by using agile development  and market  leading

tools to ext ract  data f rom an ERP system

e) has learned to document  the created solut ion and the process

Business Intelligence BIG4TF022-3009 22.8.2022 14.10.2022 Ralf  Rehn 5.0

Upon successful complet ion of  the course, the student

a) understands the impor tance of  Business Intelligence in today's compet it ive business

environment

b) is familiar  with the basic concepts, BI architectures, methodologies and st rategies as well as

with tools and methods used in the business environment

c) has basic knowledge of  the ETL process

d) has basic understanding of  business dr iven agile BI-development

e) has gained basic skills in two word leading BI- tools

Financial Account ing, Processes and Systems BIG8TF008-3009 24.10.2022 16.12.2022 Ralf  Rehn 5.0

Af ter  passing this course the student  is familiar  with the basic account ing concepts and can

ident if y common account ing processes understands the impor tance of  account ing and account ing

processes in the business environment  has a solid understanding of  the business process

integrat ion to account ing in an integrated systems has a basic knowledge of  Microsof t  Dynamics

Nav account ing funct ionalit y and knows how to customize the account ing processes in Microsof t

Dynamics Nav has gained some exper ience of  SAP ERP account ing funct ionalit y (FI) and is familiar

with the main concepts of  FI and CO


