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Bachelor Tourism

Accommodation Qperations in TourismIndustry

HOTIRLOO1 304

22.8.2022

$.12.2022

Thomras Kingelin

3.0

Upon conpletion of the module, the student is able to

faniliarize with the accomrodation industry in Finland and globally

understand the diversity of the acconmodation industry

recognize and followindustry trends

analyze the rde of the accommodationindustry inthe cluster of travel and tourism
cdlaborate and create partnerships with the accomrodation industry

E-Business in Tourismand Hospitality inplermetion 1

MAR2HL001 3026

22.8.2022

$.12.2022

Jussi Mertanen

5.0

On successful conpletion of this module, the student under stands the significance of the Internet
and electronic comrerce tothe industry and also under stands the business relevance of
electronic conmunication channels e.g. social nedia. S/he applies the marketing infor mation
systemfor developing a digital marketing plan, in which s/he evaluates and uses infor mation
technology in custoner relationships as well as electronic neans of marketing and coomerce.
S/he alsoidentifies and evaluates emerging technologies and digital innovations.

E-Business in Tourismand Hospitality inplenetion 2

MAR2HL001 3028

22.8.2022

$.12.2022

Paivi Penttila

5.0

E-Business in Tourismand Hospitality inplermrentation 3

MAR2HL001 3030

5.9.2022

$.12.2022

Jussi Mertanen

5.0

Responsible Space Tourism

TOU3PCO302-3007

22.8.2022

$.12.2022

Annette Toivonen

5.0

This cour se introduces an energing phenonenon in the tourismindustry-future space tourism
The course is divided intwo parts, with the first going through the status of the current
industry such as technical and ethical aspects and the second part provides insights for

under standing weak signals and future scenario planning informof sustainability. At the end of
the course, students will have gained an under standing of a newfranmework research tod used
for designing a sustainable future inthe tourismindustry. Much of the course is taught virtually,
but there will be some contact classes at Porvoo canpus.

Digital Marketing

MAR2RZ001 306

24.10.2022

$.12.2022

Paivi Penttila

5.0

On successful conpletion of this course, the student under stands the significance of the Internet
and electronic comrerce tothe industry and also under stands the business relevance of
electronic communication channels e.g. social media. S/he applies the marketing infor mation
systemfor developing digital marketing plan, inwhich s/he evaluates and uses infor mation
technology in custoner relationships as well as electronic neans of marketing and coomerce.
S/he alsoidentifies and evaluates energing technologies and digital innovations.




Upon conpletion of the nodule, the student is able to

» Understands the principles and shared obj ectives of group and teamaork and is able towork
together with others in multidisciplinary virtual teans

* Facilitates tearms and teamwork, especially comunicationin a virtual environment

* Is capable of cdlaborative learning and sharing knowledge in teans and working comrunities
+ Takes responsibility of one’ s own actions and works according to the jaintly agreed principles
and methods

» Adopts aninitiative and proactive approach towork and is capable of problemsalving and
decision maeking and respects diverse opinions and views and is able to accept constructive
criticism

Leading Virtual Teans LEASRZ00% 3007 24.10.2022 $.2.2022 Riikka Hynninen 5.0

The student can evaluate different strategic choices and offer developnent proposals in
conpany strategies and their inplenentation practices inrelation to analysis of industry
environnent. Furthernore, s/he can evaluate HR processes and practices and howwell they are
vertically and horizontally aligned. S/he reflects the various ways of engaging people. Based on
those notions, s/he can make justified developrent proposals. S/he can fromvarious viewpoints
explainthe criteria of strategic HRM

This cour se introduces the inpact of Al in business and introduces students toa nunber of Al
topics. Much of the course is taught virtually, but there will be a fewcontact classes at Porvoo
Al in Business BUS8PCB05- 3007 22.8.2022 $.12.2022 Darren Trofinmczuk 5.0 canpus. Guest lecturers/experts on Al will also provide some lectures and these will be recor ded
as a webinar and placed onto the course. The contact classes and guest lectures will also
include a small nuber of assessnment tasks.

Strategic Managenent and Human Resour ce

Managerent in Hatel, Restaurant and TourismBusiness LEA2HAO0% 3020 22.8.2022 4.9.2022 Eija Kjelin 5.0

Students develop their comrunication and culture skills for working in English in multicultural

Communication and Culture inplenention 1 GLOLHDB-3077 22.8.2022 $.12.2022 Karl Robbins 5.0 business environnents.
The studies represent the B2 level of the Comron Eur opean Franework in business English skills.

Communication and Culture inplenention 2 GLOLHDIB- 3086 22.8.2022 $.12.2022 Teija Schalin 5.0
On successful conpletion of this course, the student under stands the significance of the Internet
and electronic commerce tothe industry and also under stands the business relevance of

Digital Marketing MARZRZ001 306 24.1.2022 B.0.2022 Paivi Penttil 50 electronic comrunication channels e.g. social media. S/he applies the marketing infor mation

systemfor developing digital marketing plan, inwhich s/he evaluates and uses infor mation
technology in custonrer relationships as well as electronic means of marketing and commerce.
S/he alsoidentifies and evaluates energing technologies and digital innovations.




Krea Event Managenent

CAMBLHD3-3009

22.8.2022

$.12.2022

Jenni Brisk

5.0

The student plans, analyses or inplerments a successful event to match the event’ s objectives
and integrated corporate communications. The student under stands the inportance of
interaction and participation in making the various stakeholders connitted tothe event,
organisation and brand. The student masters project managenent skills needed for event
planning, inplenentation and evaluation, as well as analyses the event planning process and
outcome fromthe perspective of success.

Gobalization and Inter nationalization

GLOLHDIA-3077

22.8.2022

$.12.2022

Sami Hartikainen

5.0

Students becone faniliar with the globalization of firms. They obtain skills for planning the
internationalization of conmpanies.

Futures Thinking, Trends and Transfor mations

BUS3P(B21 3003

22.8.2022

$.12.2022

Seppanen, Annika Kont

5.0

Upon conpletion of the course, the student is able to

» understand the inportance of future orientation and trend watching for the success of
businesses and individuals (parts 1 3)

» research the nost inportant techndogies, global events and big ideas that are shaping the
future todiscover new possibilities and opportunities for doing business (part

« apply innovative developnent methods to futures thinking and scenario planning in a chosen
industry (part 2)

» describe the different stages and key steps of the transformation process (part 2)

« innovate ideas for business transformations for the future and provide solutions and scenarios
for howto adapt toand benefit fromthe future changes (part 3)

« set goals (preassignment) and evaluate learning in the nodule (post-assignment )

Leading Virtual Teans

LEASRZ00% 3007

24.10.2022

$.2.2022

Riikka Hynninen

5.0

Upon conpletion of the module, the student is able to

» Understands the principles and shared obj ectives of group and teamnork and is able towork
together with others in multidisciplinary virtual teanms

* Facilitates teans and teamwor k, especially communication in a virtual envir onrent

* Is capable of cdlaborative learning and sharing knowedge inteans and working communities
» Takes responsibility of one’ s own actions and works according tothe jointly agreed principles
and methods

» Adopts aninitiative and proactive approach towork and is capable of problemsolving and
decision making and respects diver se opinions and views and is able toaccept constructive
criticism

Responsible Business

WOR8PQ024- 3005

22.8.2022

$.12.2022

Kirsi Oa

3.0

The student recognizes noral values, and is anare of many ethical choices related to business,
and is also able to describe and analyze them He/she is able to observe ethical problens in
businesses around hinTher, and write analytical text about those observations with practical
exanples. He/ she is able to nare the areas of responsible business, recognizes themfromhis
/her own surroundings and has knowledge to make grounded decisions concer ning responsible
business.




After conpleting the course, student shall be able to:

+ understand the concept and scope of the Internet of Things (IoT) and Industrial Internet of
Things (IloT) inthe current business and industrial landscape.

« identify and analyze the application of IoT and lloT in various business settings.

« students develop an understanding of factors that influence successful integration of the loT
Internet of Things: A Business Per spective ICT8LFID13002 22.8.2022 $.2.2022 |Iso-Anttila, Heikki Hie 5.0 and 1loT in a business landscape.

« assess the suitability and benefits of certain loT enablers in various business nodels to
achieve conpetitive advantage.

« apply the key concepts of IoT and IloT in possible business transformation thinking and
reasoning.

« ideate the role of newtechnoogies in conducting potential businesses in future.

The nodule advances the following conpetences: strategic planning, global mindset, prof essional
leader ship, risk managenent, sustainable and responsible business.

Upon successful conpletion of the course, the student

a) under stands the value of business driven BI-developnment

b) is knowledgeable of Mcrosoft SSAS Tabular and SSIS tools/ar chitecture

c) under stands the value of supporting business processes by Bl

-solutions

d) has gained experience in creating a Bl-solution by using agile developnent and market leading
tools toextract data froman ERP system

e) has learned to docunent the created solution and the process

Risk Managenent and Responsible Business BUS3PC3DD-3008 22.8.2022 ¥.2.2022 Hdnberg, Annika Kont 0.0

Business Intelligence Developnent Project BIGATF023-30D 24.10.2022 $.12.2022 Ralf Rehn 5.0

Upon successful conpletion of the course, the student

a) under stands the inportance of Business Intelligence intoday's conpetitive business
environnent

b) is faniliar with the basic concepts, Bl architectures, methodologies and strategies as well as
with tools and methods used inthe business environrent

¢) has basic knowledge of the ETL process

d) has basic under standing of business driven agile Bl-developnent

e) has gained basic skills in two wor d leading Bl-tools

Business Intelligence BIGATF022-3009 22.8.2022 1.10.2022 Ralf Rehn 5.0

After passing this course the student is faniliar with the basic accounting concepts and can
identify comron accounting processes under stands the inportance of accounting and accounting
processes inthe business environment has a solid under standing of the business process
Financial Accounting, Processes and Systens BIGBTF008-3009 24.10.2022 $.12.2022 Ralf Rehn 5.0 integration toaccounting inanintegrated systens has a basic knowledge of Mcrosoft Dynanics
Nav accounting functionality and knons howto custonize the accounting processes in Mcr osoft
Dynanics Nav has gained sone experience of SAP ERP accounting functionality (FI) and is familiar
with the main concepts of FI and CO




